Framing of climate change in newspaper coverage of the East Anglia e-mail scandal.
In late 2009, a series of e-mails related to climate research were made public following the hacking into a server and the e-mail accounts of researchers at the University of East Anglia Climate Research Unit. According to some skeptics of climate change research, the content of those e-mails suggested data were being manipulated, while climate scientists said their words were taken out of context. The news coverage of this scandal provides an opportunity to consider media framing. This study has two aims: to extend previous research using a cluster analysis technique to discern frames in media texts; and to provide insight into newspaper coverage of the scandal, which is often referred to as "Climategate." This study examines the frames present in two British and two American newspapers' coverage of the issue.